/X“

TO URISM

Saskatchewan

April 20, 2011
NEWS RELEASE

Embargoed until 10 p.m. on Wednesday, April 20:

22" ANNUAL SASKATCHEWAN TOURISM AWARDS
OF EXCELLENCE CELEBRATED

SASKATOON — Saskatchewan'’s tourism industry honoured businesses and individuals at the 22" annual
Saskatchewan Tourism Awards of Excellence Gala, which was celebrated on Wednesday, April 20 at TCU
Place in Saskatoon.

“The Saskatchewan Tourism Awards of Excellence Gala pays tribute to entrepreneurs, volunteers,
businesses, and attractions committed to a ‘culture of quality’ for our sector,” Dr. Lynda Haverstock,
President/CEO of Tourism Saskatchewan, said. “It is a privilege to honour those who soar above and
beyond expectation to make our province a superb destination. Tourism Saskatchewan is delighted to
host this annual celebration. Our congratulations are extended to all of the award recipients and
nominees.”

A 12-person tourism industry committee selected the 40 finalists and 13 award recipients from nearly 60
nominations. The Chairman’s Lifetime Achievement Award recipient was selected by Sue Schigol, Chair
of Tourism Saskatchewan’s Board of Directors, and the Outfitter Legacy Award recipient was chosen by
the Saskatchewan Outfitters Association.

The awards gala was among the highlights of the fourth annual HOST Saskatchewan Conference, an
impressive tourism showcase held on April 19-20 at TCU Place in Saskatoon. A joint venture of Tourism
Saskatchewan and the Saskatchewan Outfitters Association, the two-day event featured informative
workshops and networking opportunities.

The winners of the Saskatchewan Tourism Awards of Excellence for 2010 are:

Business of the Year Award
(Over 50 Full-time Employees)
Sponsored by The Western Producer

Delta Bessborough Hotel, Saskatoon

Since it opened its doors in 1935, the Delta Bessborough Hotel has been more than just a hotel on the
riverbank in Saskatoon. Because of the beautiful setting and grandeur, it has naturally been a
destination hotel over its 76-year lifetime, and the city’s signature landmark. From the moment a visitor
enters the impressive lobby, it is evident that the staff are there to be of service. With a philosophy of



exceeding expectations, their friendliness and efficiency speak to a culture that cares about those who
enter its doors. The Delta Bessborough Hotel is a tourism business that definitely draws visitors to
Saskatoon, and the province. It is because of this commitment to unparalleled customer service that the
hotel has witnessed successively stronger business performance over the past decade. The Delta
Bessborough is Saskatoon’s hotel of reputation, occasion, and destination because it is dedicated to
creating a positive experience for all visitors.

Business of the Year Award
(Under 50 Full-time Employees)
Sponsored by The Western Producer

Table Mountain Regional Park, North Battleford

Since 1970, Table Mountain Regional Park, located near North Battleford in west central Saskatchewan,
has provided the people in the area with the opportunity to ski, snowboard, and tube. The resort offers
skiing and snowboarding lessons for all levels from beginner to advanced, equipment rentals, retail
items, and a canteen and lounge. In 2010, Table Mountain underwent a $2-million expansion, which
included the development of new runs, expansion of the chalet, and a second quad chairlift. After 40
years in business and more than 60,000 visits per year, Table Mountain is well known across the
province as the place to ski or ride in Saskatchewan and sets the standard for lifts, snow making, and
customer service.

Event of the Year Award
(Budget Over $20,000)
Sponsored by Saskatchewan Ministry of Tourism, Parks, Culture and Sport

IIHF World Junior Hockey Championship, Saskatoon and Regina

In 2008, it was decided to create a Saskatchewan-wide bid to host the IIHF World Junior Hockey
Championship, mainly in Saskatoon and Regina, to benefit the entire province. The Bid Committee’s
mission was to host the best event in the championship’s 34-year history. Not only was the bid
successful, but the event, held December 26, 2009 to January 5, 2010, was an unqualified success,
showcasing the province, upgrading sports facilities, and bringing major tourism dollars into
communities in Saskatchewan. About 302,000 spectators attended the 31 games, and 23,500 more took
part in six pre-tournament games held throughout the province. Approximately 21,000 out-of-town
visitors attended games in the two host cities. The total economic impact was estimated at over $81
million.

Event of the Year Award
(Budget Under $20,000)
Sponsored by Saskatchewan Ministry of Tourism, Parks, Culture and Sport

Homespun Craft Show, Carlyle

Billed as “The Biggest Little Craft Show in Saskatchewan,” the annual two-day Homespun Craft Show in
Carlyle is all of that, and more. When organizers started the craft show in 1986, their goal was to create
an event that would draw people to the region and showcase what southeast Saskatchewan has to
offer. With 4,000 people visiting the community of 1,300 in 2010, the organizers have certainly
succeeded. The economic impact of Homespun is seen in local businesses and neighbouring
communities. The event has donated more than $60,000 back to the town. Two additional events have
spun off —the Homespun Quilt Show and the Homespun Show & Shine, and the weekend also includes a



pancake breakfast, barbecue lunch, and golf tournament. The Homespun Craft Show will celebrate its
25" anniversary in 2011.

Fred Heal Tourism Ambassador Award
Sponsored by Wanuskewin Heritage Park

Gordon Olson, Ness Core Ventures Inc., Big River

Gordon Olson is responsible for the collaborative development of Ness Core Ventures Inc., which
manages the Ness Creek Site and Nesslin Lake Campground, including all program development, events,
and activities. He actively promotes the vision of Ness Creek as a year-round cultural site, catering to
arts, cultural and ecological groups, and individuals. Staple events are the annual Ness Creek Music
Festival, which celebrated its 20™ anniversary in 2010, and the Northern Lights Bluegrass and Old Tyme
Music Festival. Ness Core Ventures estimates that all year-round activities and events combined
translate to more than 5,000 area visitors each year. Gordon is an active board member or partner with
a range of organizations, and for over 30 years has been a tireless advocate and ambassador for eco-
tourism and cultural appreciation through nature, arts, and music.

Gil Carduner Marketing Award
(Budget Over $20,000)
Sponsored by SaskTel

Trails of 1885

The Trails of 1885 initiative partnered sites related to the North West Resistance of 1885 in
Saskatchewan, Manitoba, and Alberta, focusing primarily on product development and marketing to
ensure long-term viability. This interprovincial trail provided a rare opportunity for the Prairie provinces
to collaborate and mutually develop Aboriginal tourism initiatives. In 2010, Trails of 1885 succeeded in
bringing together over 125 coalition members and developing eight battle sites and six related locations
to engage resident and short- and long-haul markets. More than $250,000 was spent on promotion of
the Trails of 1885 product theme. Elements of the successful marketing campaign included: highway
signage, billboards, radio ads, a high-profile media launch, website development, 1885-branded
merchandise, and the distribution of a 16-page travel guide to 350,000 households throughout
Saskatchewan.

Gil Carduner Marketing Award
(Budget Under $20,000)
Sponsored by SaskTel

Windscape Kite Festival, Swift Current

The Windscape Kite Festival is an annual event held in Swift Current. The world-class two-day festival
attracts kite flyers, enthusiasts, and audiences from across the globe to one prairie field to enjoy an
exciting weekend of kiting and family fun. Over 40 national and international stars of kite performing
and kite-making attend the festival each year. Many of these special guests have flown at the most
prestigious and largest festivals in the world, including Germany, France, Belgium, and China. The 2010
event featured beautiful, original handmade art kites, giant creature kites, roaring stunt kites, battling
fighter kites, soaring kite trains, and speeding kite buggies. Considered the best kite festival in Canada,
more than 4,000 people from as far away as British Columbia, Quebec, and the United States attended
the event last year.


http://www.windscapekitefestival.ca/flyers.html

Human Resource Development Award
Sponsored by Transcontinental

Saskatchewan Indian Gaming Authority (SIGA)

The Saskatchewan Indian Gaming Authority (SIGA) employs more than 2,100 people at seven locations
throughout the province. SIGA casinos entertain millions of guests annually and offer the excitement of
slot machines, table games, a full line of food and beverage services, and live entertainment. The casinos
feature traditional First Nations hospitality and SIGA’s focus on hiring and building First Nation’s capacity
within its workforce is clearly identifiable. Managers are accountable for implementing measures to
ensure business success and a satisfied and stable workforce. Programs such as the Tuition
Reimbursement Program, employer paid certifications and memberships, paid time off to attend
annual/regular seminars/events, professional development, and improved chances for promotion are all
a part of SIGA’s human resource development initiatives.

Land of Living Skies Award
Sponsored by Saskatchewan Arts Board

Grasslands National Park of Canada, Val Marie

A place to experience and enjoy unique, natural, cultural and scenic wonders, Grasslands National Park
of Canada epitomizes sustainable tourism practice and promotion. The park, which covers 565 sq. km in
southwest Saskatchewan, was established in 1981 to protect and present the most intact and greatest
example of native prairie in Canada. With over 70 species of grass, over 50 species of wildflowers, and
the greatest number of wildlife species at risk in any park in Canada, Grasslands has an important role in
protecting the prairie ecosystem. The park is nationally recognized as a leader in conservation, working
in tandem with government agencies, landowners and managers, non-government organizations, and
researchers to achieve grassland conservation. Grasslands has recently increased efforts to encourage
visitation. The result is that there has been a significantly higher number of guests visiting this gem —
over 10,000 in the past two years, compared to the long-term average of 6,000.

Online Marketing Campaign of the Year Award
Sponsored by Saskatchewan Indian Gaming Authority

SaskTel Saskatchewan Jazz Festival, Saskatoon

For 10 days each summer, the city of Saskatoon bursts into song as the SaskTel Saskatchewan Jazz
Festival plays host to hundreds of world-class artists. Each year, over 70,000 music fans enjoy the sounds
of jazz, blues, funk, pop, and world music at what is considered the second largest jazz festival in
western Canada, and the fifth largest in Canada. Over the past two years, ticket sales have increased by
70 per cent, and organizers credit a shift in its marketing strategy. Since 2009, following a rebrand, the
festival has had a more significant online presence with an updated website, use of social networks
(Facebook and Twitter), email marketing, Google advertising, and a MP3 business card. This deliberate
combination of online and traditional marketing has helped transform the SaskTel Saskatchewan Jazz
Festival into an even stronger provincial event and an undeniable success, generating over $3 million in
tourism revenue.

Rookie of the Year Award
Sponsored by Saskatchewan Chamber of Commerce



Poplar Tree Inn, Stoughton

The Poplar Tree Inn, a new hotel in the town of Stoughton, opened in July 2010. The hotel has 43 rooms,
complimentary breakfast, 40-person meeting room, business room, fitness centre, and lots of parking
for the large trucks associated with the oil and gas industry that is strong in southeast Saskatchewan.
The three-storey hotel is very functional with attractively appointed rooms, and has been described by
its regular clients as a “wonderful oasis in the heart of oil country.” Since opening, the hotel, which is
owned by Sangster Group Lodgings Ltd., has boasted an almost 80 per cent occupancy rate. The Poplar
Tree Inn prides itself on excellent customer service and small town hospitality, and has partnered with
other local businesses to provide laundry service and catering with home-cooked meals for the hotel’s
long-term guests.

Service Excellence Award (Business)
Sponsored by Casinos Regina and Moose Jaw

CAA Saskatchewan

Established in 1917, CAA Saskatchewan is a member-based organization with more than 184,000
members and approximately 260 employees at 16 locations across the province. The company offers a
diverse line of products and services, including roadside assistance, member services, travel and
insurance agencies, and auto repair facilities. CAA is an internationally-recognized brand, with clubs in
every province representing 5.1 million members. Over the past decade, CAA Saskatchewan’s
membership has grown by more than 10 per cent, achieving the highest membership per capita and one
of the highest growth rates of all CAA clubs. CAA Saskatchewan is committed to the highest level of
customer service to attract and retain its members/customers, and is continually looking for ways to
enhance products and services. In 2010, more than 95 per cent of frontline and managerial staff
participated in Service Best workshops, a standard customer service training program, making CAA
Saskatchewan one of 30 Service Best businesses in Saskatchewan.

Service Excellence Award (Individual)
Sponsored by Arcas Group

Colleen Norrish, Trails of 1885, Saskatoon

Since November 2008, Colleen Norrish has held the position of Project Manager for the Trails of 1885
initiative. To mark the 125" anniversary of the Northwest Resistance in 2010, Colleen, with the
assistance of numerous individuals and partner organizations, developed and implemented 61 events in
39 communities across Saskatchewan. As part of a project that extended across three provinces, Colleen
forged and maintained numerous relationships. Ultimately, she helped acquire more than $500,000 in
support for core funding, marketing and promotion, and legacy projects to permanently improve
awareness about the events surrounding 1885 and the various related sites across Saskatchewan.
Colleen was able to bring together stakeholders from a variety of backgrounds and initiatives to achieve
a common goal — to tell the story of the 1885 Resistance.

Travel Media Award
Sponsored by Phoenix Group

Robin and Arlene Karpan, Saskatoon

Robin and Arlene Karpan published their latest book, Saskatchewan Wild ¢ A Wildlife Photographic
Journey, in April 2010. This 128-page, hardcover book features 183 stunning colour photographs of
Saskatchewan's wildlife and wild places, complemented by a well-researched and entertaining



commentary. As the first ever high-quality hardcover photographic book devoted entirely to
Saskatchewan wildlife, it will be valuable in helping to raise the profile of the province as a nature and
wildlife destination. The Karpans have long been recognized as travel journalists with a special expertise
in Saskatchewan travel and tourism. Through their publishing company, Parkland Publishing, which they
started in 1998, they have completed 10 books on Saskatchewan. Many of these have been Canadian
best sellers, and over the past few years, cumulative sales of these books have topped 75,000.

Outfitter Legacy Award
Sponsored by Saskatchewan Outfitters Association

Cliff Blackmur, Athabasca Fishing Lodges

Cliff Blackmur and his wife Stella have been operating Athabasca Fishing Lodges since 1974. The couple
started the outfitting business after purchasing a small operation located at the outlet of Otherside River
Bay on Athabasca Lake, near Fond-du-Lac in northern Saskatchewan. Over the past 37 years, the
business has expanded from the original 12-person lodge to three lodges and three outpost camps. The
Blackmurs are known for their hospitality and reputation for providing a quality fishing experience.
Many guests return year after year, not only because of the trophy fishing that is unparalleled anywhere
in the north but also because of the personalized attention they receive from Cliff and Stella, their
guides, and staff.
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Sponsored by Tourism Saskatchewan

Arne Petersen, Elk Ridge Resort

Arne Peterson is a true entrepreneur and visionary. In 1975, he started Precision Service and
Engineering in Prince Albert. Twenty years later, he sold the company and it was the success of that
business that led him to his next venture — Elk Ridge Resort. In 1991, development began on the
ambitious project, located just outside of Prince Albert National Park. Starting with a nine-hole golf
course, club house, and pavilion, Elk Ridge Resort has developed into a four-star, four-season facility
with a 27-hole championship golf course, hotel and convention centre, three restaurants, saltwater
pool, and full-service day spa. The resort also features a RV park, rental cabins, condominiums, and
private residential lots. In 2009, Arne was awarded the Saskatchewan Order of Merit for his outstanding
contributions to Saskatchewan’s tourism sector.
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For more information, contact:

Regan Mathiason

Communications Coordinator

Tourism Saskatchewan, Regina

Phone: 306-787-7815

Cell: 306-526-8348 (April 19-21)

Email: regan.mathiason@sasktourism.com



